
 

 
 
 
 

How To Get Started Using TripAdvisor 

 
 
 
TripAdvisor lets your current customers tell potential customers about your business so it’s unbiased 
word of mouth advertising (which consumers trust), and it helps you 
 

• learn what you’re doing well and what needs improving,  
• build relationships with your customers, and  
• increase your website’s ranking in search engines.  

 
Plus it’s free! 
 
 
Here’s how to use the free features of TripAdvisor so tourists can connect with your business: 
 
1. Find and claim your listing  
Go to TripAdvisor and search for your business. If a listing for your business already exists because a 
customer has already reviewed it, claim your business listing, filling in the required details and 
completing the verification process.  
 
Otherwise create a listing for your business by clicking on the ‘Get listed now’ link below the search box, 
choosing your business type and filling in the details. It’s all straight forward, but you can find more help 
here.  
 
Now you’ll have access to the TripAdvisor Management Centre, full of free tools. When you are logged in, 
you will see a ‘Your Business’ link at the top of every page where you can access the Management 
Centre. As you continue with this list, know that it takes a couple of days for changes and additions to be 
processed. 
 
2.  Describe your business with zest! 
In the Management Centre, click ‘Profile’ and select ‘Edit Business Details’ to edit your business 
description. Keep your description short and captivating so it will be read. List your amenities and 
services as well in the next section of the page. 
 
3.  Add 10 photos 
Properties with more than 30 photos get 45% more engagement than those with less than 10! Properties 
with 10 or more photos provided by management get 3 times the engagement! Show off the features 
that make travellers comfortable or are exciting. You can change the main listing photo seasonally, or to 
showcase features or improvements. Upload photos that are 150 pixels wide x 200 pixels high, and use 
great shots!  
 

  



4.  Encourage reviews! 
Use your social media, website, staff and emails to request reviews from your guests. TripAdvisor’s 
popularity index considers the number and quality of reviews and how recent they are. The Management 
Centre has tools to help you: ‘Reviews’ or ‘Free Tools’ in the top menu.  
 
5.  Respond to reviews 
Sign up to receive emails when your business is reviewed (in the Management Centre, click ‘Profile’ and 
select ‘Email Preferences’) and make sure you’ve subscribed to the ‘TripAdvisor Review Report’ on the 
‘Subscriptions’ page. When you respond to positive reviews, it shows your appreciation, and when you 
respond to negative reviews it shows you take feedback seriously, and allows you to explain how you 
have used their feedback to make changes. Both the reviewer and potential visitors will see your 
responses. To respond to a review, in the Management Centre, click on ‘Reviews’ and select ‘Respond to 
Reviews.’  
 
6.  Check your listing is appearing on the TripAdvisor app 
Download the TripAdvisor app and check your listing. If something’s not right, go back to the 
Management Centre to make adjustments to your listing. 
 
7.  Use TripAdvisor reviews on your website and Facebook page 
You can publish reviews from TripAdvisor on your website and your Facebook page using free widgets 
from the Management Centre. Widgets are snippets of code that can be embedded in html-based web 
pages by your webmaster. Widgets can also show, for example, TripAdvisor awards you’ve won, and 
nearby restaurants and attractions. Also, set up a TripAdvisor tab on your Facebook page by clicking on 
the ‘Get your TripAdvisor Facebook App’. 
 
8.  Keep tabs on how well you’re doing 
TripAdvisor’s Snapshot report shows your business’ key TripAdvisor statistics, such as the latest reviews, 
top phrases used in your reviews, and photo activity.  
 
9.  Connect TripAdvisor to your online booking system 
By paying TripAdvisor a 12-15% commission on bookings, you can convert travellers browsing on 
TripAdvisor to bookings directly on TripAdvisor.com. Check your system’s eligibility here, and once you’ve 
signed up, check that the system is correctly showing your prices and availability. 
 
10.  Keep asking your guests for reviews! 
 


